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Point of Contact

For additional information contact:
Brian K. Magden
Regional Energy Coordinator 
General Services Administration(R- 2)
Phone: (212) 264- 0591  Fax (212) 264- 2746
E:MAIL brian.magden@gsa.gov

The Solutions Network
Rochester, New York

NewWind Energy®

© 2003 Community Energy, Inc.

Robert Greenlaw
Vice President Sales
Community Energy Inc
1-800-wind-123
www.communityenergy.biz

Administrator
Rectangle
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Community Energy, Inc. (CEI)

Mission
Ignite the market and deliver "fuel free", emission-free    
renewable electricity at affordable rates. 

Nation’s leading marketer of wind power.
Founded in 1999. 
CEI arranged the 14 of largest 20 wind energy purchases 
in US.
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Community Energy, Inc. (CEI)

Link Customers to LOCALLOCAL wind farms
By End of 2004 CEI will have helped bring over 200 megawatts of new 
wind on-line.
Over 2 Billion kwh of wind sold
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Methods of buying

Commodity 
energy 
purchase 

Bundled 
renewable 
product

Available From:Available From:
• Participating 
Utilities

• Participating 
Competitive  
Suppliers

RECs bundled

+ =
RECs

• Renewable Energy   
Marketers

• Participating 
Competitive Suppliers

RECs sold stand-alone   
( self bundled) Available from:Available from:

RECs
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Western Pa.

The Solutions Network
Rochester, New York

© 2003 Community Energy, Inc.

The Wind Farms

220 MW 
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Wind Supply

The 15-MW Mill Run Wind Farm
Fayette County, PA

On-Line October 2001

The 9-MW Somerset Wind Farm
Visible From the PA Turnpike

On-Line October 2001

The 66-MW Mountaineer Project 
Allegheny Plateau, WV
On-Line December 2002

The 61-MW Pocono Wind Farm 
Northeast of Scranton, PA

On-Line Fall 2003

The 20 MW Bear Creek Wind Farm 
Luzerne County, PA

Expected On-line  2005

The 31-MW Fenner Wind Farm
Madison County, NY
On-Line June 2002
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Why Wind Power ?
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Understand it
Clean
Regional Economics
Energy Independence

People Like Wind……
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“Solar, wind and tidal are almost always seen as clean, readily available, free, natural, and renewable.  These 
power sources epitomize ‘green,’ and serve as archetypes for the category.
On a scale of 1 to 10, where 10 means extremely friendly to the environment, Wind was rated 9.18 and solar 
was rated at 9.12.”

-- EPRI Report
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Environmental Ratings of Electric 
Generation

Power Scorecard:  Environmental Defense, Izaak Walton 
League, Natural Resources Defense Council, Northwest Energy 

Coalition, Union of Concerned Scientists
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NewWind Energy®
Environmental Benefits

- Concept of “reductions” makes sense
- Buyer claims wind and all the emissions     
benefits

System Average: (Regional Power Pool)
CO2 SO2 NOx Hg

Tons/MWh lbs./MWh lbs./MWh lbs./MWh
0.6 9.01 2.81 0.0000356

One Turbine Saves:
Coal CO2 SO2 NOx Hg Planting   X Miles

Tons/Year lbs./Year lbs./Year lbs./Year lbs./Year Number of Trees Not Driven
1,548 2,674 38,295 12,467 0.14 320,000 5,348,305
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Why Organizations buy wind……

Why pay More Money for electricity ?
When:

• Won’t notice the difference? 
• Business costs are rising?
• Competition is tougher than ever?
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• Citizenship -----Support New Wind Farms in “Home Grid”Support New Wind Farms in “Home Grid”

• Environmental Stewardship ---- Easily Easily understoodunderstood

• Political Good Will  ------ Reduces Governmental / Policy PressureReduces Governmental / Policy Pressure

• Strong Public Relations Rewards ----- Relevant topic Relevant topic 

• Green Building LEED Points ------- Easy and non invasiveEasy and non invasive

• Aligns with Corporate Values------Leadership !!!!Leadership !!!!

Alignment with Goals
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14 of 18 Largest US Wind Energy Purchases

0.652,600,0005%PA Turnpike Commission 

0.753,000,0003%Giant Eagle Supermarkets

1.04,000,0009.5%Drexel University 

1.04,000,00011.7%Catholic University 

1.04,000,000N/AThe US Army

1.04,000,0006%The World Bank

1.55,805,0006%Carnegie Mellon University 

2.08,000,0002%University of Buffalo 

4.417,600,0005%Penn State University

4.819,140,0007.5%Johnson & Johnson

10.040,000,00011%University of Pennsylvania 

13.754,900,0007.5%State of New Jersey

# of TurbineskWh/ yearPercent WindOrganization
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• Flexible Purchasing Methods ( direct or through supplier)

• Flexible purchase amounts (1% - 100%)

• % of savings from competitive supply switching

• % of savings from “conservation projects”

• Marketing / PR funds ----- Trade off .

The Cost Dilemma 



34

August 8-11, 2004 www.energy2004.ee.doe.gov

The Results ( NEW wind farms)


